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a definition

reputation
repjo terf(a)n

The opinion that people

in general have about
someone or something, or
how much respect

or admiration someone or
something receives, based on
past behaviour or character.

Cambridge Dictionaries Online
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The problem with
single measures of
reputation.




Boyer’s model Discovery
. The scholarship of research
of scholarship

Integration

. . The scholarship of integration
Emerging reputation

mechanisms for scholars Application
David Nicholas, Eti Herman, Hamid R Jamali The scholarship of application

http://publications.jrc.ec.europa.eu/repositor .
y/bitstream/JRC94955/jrc94955.pdf Teaching
The scholarship of teaching

Knowledge production

and dissemination
The scholarship of co-creation
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Online survey sent
to Kudos registered
users last year

250 responses

96% researchers/faculty
Average age 47

70% male

Countries
18% UK

13% ltaly
9% Germany
7% Portugal
5% France
4% Sweden
3% USA

Subjects

13% medicine/allied health

12% chemistry

11% materials science

8% economics/business/management
7& biological sciences

7% humanities
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1. Which activities do you think contribute to your scholarly reputation?

Conducting research

Disseminating research results via journal articles/books
Collaborating in research

Disseminating research results via conferences

Taking part in inter- or multi-disciiplinary projects

Peer reviewing

Production of literature reviews and textbooks

Conducting application-oriented research

Serving one's community through activities like...

Teaching

Popularisation of scholarship

Consultancy for industry and government

Designing courses and programmes

Production of open educational resources
Disseminating research via social networks

Conducting research with non-scientific/lay partcipants
Administration and management

Disseminating research via blogging/tweeting

H very important

H important

¥ neither important nor unimportant
H unimportant

® not at all important

M not sure
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2. How important does your employer regard each of the following
activities when assessing your performance?

Researcher perceptions relating to what they think is important for their reputation and what they think their employers value.

Peer reviewing

Serving one's community through activities like...

Production of literature reviews and textbooks
Disseminating research via social networks
Disseminating research results via conferences
Collaborating in research

Taking part in inter- or multi-disciiplinary projects
Production of open educational resources
Popularisation of scholarship

Conducting research

Disseminating research results via journal...

Disseminating research via blogging/tweeting

Conducting research with non-scientific/lay...

Designing courses and programmes
Conducting application-oriented research
Consultancy for industry and government

Teaching

Administration and management

= Employers

B Researchers
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3. Should social media metrics (likes, tweets and data from Mendeley,
Slideshare etc.) be counted towards your scholarly reputation?

m Strongly agree
H Agree
m Neither agree nor disagree

m Disagree
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Popularity is not
the same as qua

Too prone to
manipulation

It could be valuable
but it’s too recent to
know how to handle
the information

Reputation is not
generated by yourself

lity or your activities but
by the reception of
your work

It only reflects the

immediate impact of
your work and the size
of your network

Social media is just
for publicity




It’s important to increase
reach but it’s hard to
measure if this has had

Today social media has a
reach that is better than any
communication tool

to disseminate information

impact or if it’s reaching
the right people

More people will

Being a scientist, apart from read [my work]

research activities themselves,
also implies dissemination and
communication
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4. Which of the following do you consider important for your reputation?

90.0%

80.0%

70.0% -

60.0% -

50.0% -
40.0% -
30.0% -
20.0% -

10.0% -

0.0% -
Impact factors of journals Impact metrics associated Impact metrics associated Reputation of your Public interest in your work
you publish in with your individual with you (h-index, Klout institution
publication (e.g. cites, score etc)
views, downloads)
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5. Do you think reputational platforms will become a more important force
in the future concerning career development/progression?

-

m 5 Absolutely
4

m3

m2

® 1 Not at all

® Do not know
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