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Survey on Reader Navigation

A Mission: Gain a

measure of the relative

Importance of all of these channels to
iInform publishers and information buyers

A Survey of Readers following on from 2005
and 2008 studies

A Much larger, wit
respondents glo

A Over a year in p
analysis

n over 19,000
pally

anning, execution and

A Thanks to all our supporters, studied

multiple subject

areas
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Supporters

A BMJ Group
A CAB
A Cambridge University Press

A 10P Publishing

A Nature Publishing Group

A Palgrave Macmillan

A Publishing Technology

A RSC Publishing

A SAGE

(response rates between 1.7% and 6.4%)




Response by Region

M N. America
M Europe

M Asia

M Oceania

M Africa

M S. America

Response by Sector

M Academic

M Corporate

M Charity/NGO
M Government
M Medical

i Other

Response by Job Role

M Academic Researcher

H Consultant

M Corporate/ Company Researcher
M Information Manager

M Journalist

M Lecturer

M Marketing/PR /Sales

M Practitioner

L Senior Management

M Student
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Limitations

Altds a survey
A Survey was only in English

A Survey used invitations from our
supporters 1 not necessarily completely
representative sample

A Due to data privacy/data protection rules,
all those invited to the survey via emall
will be quite highly engaged with the
publ i sher (nopted 1 no)
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What was studied?

A Preference of discovery resources
A Search engine preference

A Device preference

A App use

A Publisher web site features

A all broken down by region, income, job
role, subject area, sector
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6.00

Starting Points for Searching for Articles - trend from 2005 to 2012

M 2005, n=413, +0.20 at 95% confidence 2008, n=762, 1+0.15 at 95% confidence 2012, n=788, 10.15 at 95% confidence
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To what extent do you want to support or
even nurture some of these alternative
discovery channels?
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5.00

Relative Importance of Library Web Pages in Search by Subject Area
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s the increased reliance on library web

pages for search in Humanities, Education
Research and Social Sciences because these
areas are less well funded and so cannot

support A&lIs?

What can publishers in these areas do to
support and enhance content discovery?
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Does this mean that phys]
as much use of aggregations as those In
other subject areas because:

a) ArXiv is a viable alternative?

b) There 1 snot a critical
content in aggregations?

c) Physicists want to search other content
types at the same time?
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Relative Use of Google over Google Scholar by subject in higher income areas

L4 Social Sciences, n=1142, +0.1 at 95% confidence
i Psychology, n=470, +0.1 at 95% confidence

i Physics, n=649, £0.1 at 95% confidence

i Medicine, n=879, £0.1 at 95% confidence

M Mathematics, n=155, £0.2 at 95% confidence

M Life Sciences, n=637, 0.1 at 95% confidence

i Humanities, n=1264, +0.1 at 95% confidence

M Environmental Science, n=219, £0.2 at 95% confidence

M Engineering, n=607, £0.1 at 95% confidence

M Education Research, n=251, +0.2 at 95% confidence
M Earth Science, n=147, £0.2 at 95% confidence

M Computer Science, n=118, 0.2 at 95% confidence
M Chemistry, n=401, £0.1 at 95% confidence

M Agriculture, n=165, +0.2 at 95% confidence

i Other, n=695, £0.1 at 95% confidence
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Is this further evidence that physicists want
to search other content types at the same
time?

Is that also a valid reason for the difference
IN behaviour between social science and
humanities?
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Most recent article accessed. Comparing use by subject.
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M Chemistry, n=860, £2% at 95% confidence M Medicine, n=1929, +1% at 95% confidence

\d Life Sciences, n=1425, +2% at 95% confidence
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Chemists seem to use ToC alerts just as
much as search. What can other subject
areas learn from this?



